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Arecognized leader in the real estate industry, Gibbs planning
group is considered one of the foremost urban planning and
real estate advisory consultancies in America.

GPG has been active in developing innovative methods for
applying modern trends in commercial development to more
than 500 town centers and historic districts across the world
including projects in Hilton Head, Palm Beach, Charleston,
Rosemary Beach, Naples and across Europe and the Pacific
Rim.

Through the accumulation of factual market research, GPG
will develop methodologies for retails to be well worked and
progress projects to make commercial spaces the core of the
city.

In Japan, GPG examines appropriate retail forms, sizes, tiers,
ancillary facilities such as parking lots, etc., and proposes
attractive commercial spaces based on market research and
strategies provided by BAC.

Drawings that we propose are images for retail planning, not
designs. Our service is offering advice for design to increase
added value as real estate.

Robert Gibbs, ASLA, AICP: President & Managing Partner
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URBAN RETAIL

@ Mr. Gibbs not only serves as GPG’s president and managing

director, he s a registered landscape architect, professional
planner and Charter Member of the American & European
Congress for the New Urbanism.

In addition, Mr. Gibbs teaches at Harvard’s Graduate School
of Design’s Executive Education program, has authored
numerous books including one of the best in the field, the
Principles for Urban Retail.

Named one of the 100 Most Influential Urbanists of the past
century, he has consulted across the globe on over 2500
projects.
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Urban Planning and Design
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El Paseo, Palm Desert, CA

Old Town, Alexandria

-

Palm Beach, FL

Naples, FL

Harbour Town, Hilton Head

BAC Urban Project Co., Ltd.
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NEW URBAN RETAIL

Retail Planning and Street Scape Design
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@ Based on the project overview, market
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research results and information on the
potential of retail obtained from BAC, GPG
proposes plan the types of commercial
facilities, renovations, traffic lines, and
store locations.

We believe it is important to attract
customers by key tenants and a mix of
tenants, which is the background of the
establishment of retail, and approaches
from parking and train stations.

In addition, in the mainstream of complex
facilities, it is important to mutually add
value to homes and offices.

Walkable Places Plans for expressing the attraction of
B HERRARIBITHFI>TF> walkable retail spaces

€ We propose place making where retailing
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is the leading role, with a view to creating
public spaces such as plazas, directing
sidewalk spaces and shop facades based
on cityscape-type commercial spaces
planning rather than planning in a boxlike
commercial spaces.
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Procedure of Project

BAC Urban Project Co
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Adjustment of request
specification
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Adjustment of cost and
period
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Adjustment of request
specification

&R - HiRDFR%E
Adjustment of cost and
period
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Market Research
FFURIVIR
Tenant Mix Planning
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Retail Planning

Conceptual Drawings
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Rendering Perspective
Drawings
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Additional
Explanations
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Adjustment of client’s
intention
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Adjustment of
Deliverables
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Deliverables Images






